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THE ISSUE – SURPLUS FOOD

• ~40% of food produced in Canada

• Accumulated cost of associated 

waste (water, electricity, labour, 

transportation, etc.) is $100 billion

• Food to landfill creates methane gas, 

a leading cause of climate change

• 11.2 million metric tonnes of food is wasted in 

Canada annually



THE ISSUE – FOOD INSECURITY

• 13% Canadians

• 4 million Canadians

• 1.15 million children

• Food insecurity – inadequate access to 

healthy, accordable food

• Income as the cause to food insecurity



There’s more than enough
food to end world hunger
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PROGRAM OVERVIEW

• Built and operated by Second Harvest, 

Canada’s largest food rescue organization

• Rescuing food for 30+ years

• Developed FoodRescue.ca as an innovative solution to expand our 

model

•Website to directly connect food businesses to non-profits

• Greater capacity for food rescue and distribution

• Build community relationships



SECOND HARVEST 
2018 FISCAL YEAR







Elliot Pantry

www.elliotpantry.com

























Elliot Charity





• Continuous education and training for 

businesses and non-profits alike

• Only five foods in Canada have expiry dates

• Infant formula

• Meal replacements

• Nutritional supplements

• Low-energy pharmacist-prescribed diets

• Formulated liquid diets

• All food can be consumed past best before

BEST BEFORE VS EXPIRY



• Ensures no liability for 

individual, business or 

organization donating food

• A similar act exists in every 

province and territory in 

Canada

DONATION OF FOOD ACT, 1994



Social service organizations are screened by 

Second Harvest to confirm they:

• Are registered charities or not-for-profits

• Have been Public Health inspected or follow 

Ontario Regulation 493

• Have at least one staff or volunteer with SFH 

on site during operation

PEACE-OF-MIND

• Offer a food program serving individuals without discrimination

• Are educated regarding safe food transport of temperature-sensitive food 

donations



WHY DONATE

• Return on investment 

• $14 returned for every $1 spent on food waste and loss by a business

• = 1,300% Return on Investment

• Attract and keep dedicated staff

• Build community relationships and shopper retention

• Reduce tipping fees

• Improve Corporate Social Responsibility

• Reduce food waste and loss



THANK YOU!



QUESTIONS?


